
Master of Commerce (M.Com – General) — Common
Syllabus

Duration: 2 years (4 semesters) | Evaluation: Theory exams + Internal assessment / Project

Course Structure

• Duration: 2 years (4 semesters).

• Each semester includes core papers and electives.

• Credits: Typically 3–4 credits per paper.

• Evaluation: Theory exam + internal assessment / project / practical / viva voce.

Semester I — Suggested Papers

• Managerial Economics

• Accounting for Managerial Decisions

• Organizational Behaviour

• Marketing Management

• Business Environment

Semester II — Suggested Papers

• Financial Management and Policy

• Corporate Accounting

• Human Resource Management

• Business Research Methods

• International Business Environment

Semester III — Suggested Papers

• Strategic Management

• Corporate Tax Planning

• Entrepreneurship Development

• Financial Markets and Services

• Elective Paper / Project / Seminar

Semester IV — Suggested Papers

• International Financial Management

• Management Accounting

• E-Commerce and Digital Business

• Corporate Governance and Business Ethics

• Dissertation / Viva Voce / Internship



Electives (Indicative)

• Banking and Insurance

• Investment Management

• Advanced Cost Accounting

• Project Management

• Data Analytics for Business Decisions

Notes:

• This common syllabus is compiled from multiple Indian university syllabi and follows the UGC model
curriculum.

• Universities may modify the course content, credit structure, or titles as per their academic council’s decision.

• Each semester typically includes 5 theory papers and one practical/project component.
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